hey!

TRAVEL

Inspiration is Everywhere

MEDIA KIT







2o
[z
2
0t
1Nl

SIS 5201 AH=2 DICIH <heY! TRAVEL>

New Media to Capture the Latest Travel & Life Trends

Travel Curator
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A Travel Content Platform Curated by Locals and Travel Experts

Inspring travel through personal
inclusive storytelling
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About <hey! TRAVEL>

Travel & Local Curation
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A magazine covering travel and global

lifestyle trends "curated” by
travel experts and locals on the ground.
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Deep Dive Insight
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Media that seeks authenticity

and dives deep into the transformed

world of travel & life content

in @ market still experiencing
a post-COVID slump.
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The Power of Legacy &
New Media, in One
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Providing readers with trusted information
and insights curated by experts in each field,
including professional editors

and writers with 5~15 years of
travel media experience.
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<hey! TRAVEL> Contents

Special Destination
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Each issue’s in-depth feature article
focusing on the latest trends in travel & lifestyle
in a specific city, country, or region.
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—SPECIALDESTINATION—
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People
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A glimpse into the thoughts and lives of
inspiring artists, travelers, and opinion leaders
with life philosophies and approaches

that are uniquely their own.
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—TALK—
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HEAVENLY BRUNCHES IN
MELBOURNE
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Life
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Korea’s latest travel and lifestyle trends
highlighted through trips, spaces,
services, products, and more.
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WONDERFUL WORKCATIONS
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World
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From the wilds of the great outdoors

to ordinary small-town life on

the other side of the world, a local’s
perspective on the “now” of different spots
across the globe,

TTTTTT




34 —WILD— 35

12, So2tA
| otrflAol Zof op|ct

PLANYOUR
TURE

e ﬂ:r
hey!

| TRMELIKE
THLOCAL ANINSIDER'S ~ -
CITY GUIDE

ETTr

gL Rl 38 Fyra—

3 PARKS THAT BERLINERS LOVE THE BAKERIES LONDONERS LINE UP FOR

TEMPELHOFERFELD VOLKSPARKFRIEDRICHSHAIN  KORNERPARK

hey!

TRAVEL




L__I "




<hey! TRAVEL> Platform

SZROAXIL o= 3 TAI2] XM ERIEQ} AADIE

The latest city trends and insights from real locals and travelers

<Hey! TRAVEL>
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Magazine
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Collectible travel publication, published four times
a year (launching October 1st)

hey!

TRAVEL

2

<Hey! TRAVEL>
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Digital Platforms
SH[O[X|, QIAELTZH,
ChaxH s
Daily updates on Instagram, Youtube, and Daum Channel
https://heytravel.kr

@heytravelmag
@heytravel_edit

<Hey! TRAVEL>
FAE
Weekly Newsletter
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Publication of a weekly newsletter for readers
who prefer more customized information



<hey! TRAVEL> Platform
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Specification

Circulation
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October 2023, First Issue
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6 Issues Per Year, 10000 Copies Per Issue

Target
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Men and women between age 20 and 50 with a strong interest
in travel and the latest lifestyle trends
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Rate

Magazine advertorial Rate

7 |A 211 4009H2IEE]
2-QUEol TZHE ¢ W 29|

dEe|E| I2HE Y Bk 22

Magazine ad. Rate
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www.heytravel kr
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On line ad. Rate.

Web contents

Instagram @heytravelmag
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bandicom

Editorial Design Group

http://www.bandicom.com



